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OOH INDUSTRY UPDATES 
Milestone Brandcom helps Maggi 
Soups warm up Delhi and Mumbai 
Winters 
A hot cup of Soup is the best treat in chilly 
winters. To capture this sprit, Maggi has 
launched OOH campaign for Maggi Soup. 
Milestone Brandcom has executed a clutter-
breaking outdoor campaign in Delhi and 
Mumbai for Maggie Soups. The campaign 
creates top of mind recall for the brand and 
tempts the consumer to grab a cup of soup. 
The campaign is targeted mainly to women & 
has delivered high level awareness. It was 
driven by high Impact sites, focusing on imp. 

arterial roads and high congregation points 
and reach & frequency has been delivered 
through bus stops in main markets and 
residential areas.  The campaign is one of the 
most visible campaigns of the month  

 

 

 

 

 

 

 

 

 Milestone Brandcom partners with 
Nescafe to Switch on Your Mornings 
Nescafe, has executed a High Decibel High 
Impact campaign in 27 cities PAN India. 
Nescafe has executed the campaign in those 
markets where the scope of growth is huge for 
the brand. Few of those markets are Lucknow, 
Jaipur, Guwahati, Ambala amongst others. The 
month long campaign has been executed by 
Milestone Brandcom. The brief was to create 
high visibility for the brand by deploying a rich 
mix of premium and tactical media formats. A 
total of 181 media vehicles PAN India ensured 
dominant presence across markets. 
 



























http://www.youtube.com/watch?v=leLVxQyqkQ8#t=95


http://www.youtube.com/watch?v=pGEnvmgyABA
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