s we enter our 5™ year, we realize
this milestone was made possible by the
support  of clients, friends, and
associates like you.

We offer ouwr thanks, and wish you
much peace and great joy during this
holiday season and throughout the New
Year.

Here's wishing you all the joys of the
season! May the sparkle of the holidays
shine for you all year long

-Milestone brandcom
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Milestone Brandcom helps Maggqi
Soupswarm up Delhi and Mumbai
Winters

A hot cup of Soupis the best treat in chilly
winters. To capture this sprit, Maggi has
launched OOH campaign for Maggi Soup
Milestone Brandcomhas executed a clutter-
breaking outdoor campaign in Delhi and
Mumbai for Maggie Soups The campaign
createstop of mind recall for the brand and
tempts the consumerto grab a cup of soup
The campaignis targeted mainly to women &
has delivered high level awareness It was
drivenby highImpactsites,focusingon imp.
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arterial roads and high congregation points
and reach & frequency has been delivered
through bus stops in main markets and
residentialareas Thecampaignis one of the
mostvisiblecampaignof the month

Milestone Brandcom partners with
Nescafeto Switchon YourMornings

Nescafe, has executed a High Decibel High
Impact campaign in 27 cities PAN India
Nescafehas executedthe campaignin those
marketswhere the scopeof growth is hugefor
the brand Fewof those marketsare Lucknow
Jaipur,Guwahati,Ambalaamongstothers The
month long campaignhas been executed by
Milestone Brandcom The brief was to create
high visibility for the brand by deployinga rich
mix of premium and tactical mediaformats. A
total of 181 mediavehiclesPANIndia ensured
dominantpresenceacrossmarkets

Ny in 3d
* The content is a compilation of |r1.cTustry |nfom1at|bh flom Iea |@Lo'ljal ac*/ermmg.me*dﬁa publications & web portals.
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http://www.youtube.com/watch?v=leLVxQyqkQ8#t=95



http://www.youtube.com/watch?v=pGEnvmgyABA
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